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Abstract: There are large number of on-line communities, and we have much
more opportunities which gives the effect to each other. Then, we use the
network analysis on the on-line community. By observing the relationship
between buying behavior and structure of the on-line community, we
examined contagion of the buying behavior. Findings suggest that the
contagion of the action happens in goods of which is not conspicuos, when
there is the relationship of structural equivalence and cohesion.
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